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The Cultural Alliance of Fairfield County and The Cultural Alliance of Western Connecticut were the
project partners for the Fairfield County study, and were responsible for local implementation and data
collection across the County. Both worked closely with the Connecticut Office of the Arts.

Support for the participation of the Cultural Alliance of Fairfield County came °

from Spinnaker Real Estate Partners, LLC. Support for the participation of the Splnnake]:)
Cultural Alliance of Western Connecticut came from Benay Enterprises, Inc.,

City Center Danbury, and Fairfield County Bank. REAL ESTATE PARTNERS, LLC

BENAY ENTERPRISES, INC.
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Fairfield C(z)unty Bankg

Participation in Fairfield County

Americans for the Arts partnered with 250 local, regional, and statewide organizations that represent the 341 study
regions across the nation. To complete this customized analysis for Fairfield County, the Cultural Alliance of Fairfield
County, in partnership with the Cultural Alliance of Western Connecticut, joined the study as one of the 250 partners.

72 of 311 eligible nonprofit arts and cultural organizations participated in this study - an overall participation rate of
23.2 per cent. The results are based solely on actual survey data collected. No estimates have been made to
account for non-participating eligible organizations. Audience-intercept surveying was conducted to measure event-
related spending by nonprofit arts and culture audiences. In Fairfield County, a total of 791 valid audience-intercept
surveys were collected from attendees to nonprofit arts and cultural performances, exhibitions and events during
2016. We thank our partners who assisted with the surveys during their events.

Participating Organizations

Action for Bridgeport Community Development/Library Special Events; Aldrich Contemporary Art Museum; American
Chamber Orchestra; Avon Theatre Film Center; Backcountry Jazz; Barnum Museum; Bartlett Arboretum
Association; Beechwood Arts; Bridgeport Symphony Youth Orchestra; Brookfield Craft Center; Bruce Museum;
Center for Contemporary Printmaking; Center Stage Theatre (Fairfield, CT); Chamber Players of The Greenwich
Symphony; Charles Ives Authority for the Performing Arts; Coastal Arts Guild of CT; Connecticut Chamber Choir;
Connecticut Society of Portrait Artists; CT Beardsley Zoo; Cultural Alliance of Fairfield County; Cultural Alliance of
Western Connecticut; Curtain Call; Danbury Cultural Commission; Danbury Music Centre; Darien Arts Center;
Discovery Museum; Downtown Cabaret Theatre Company of Bridgeport; Fairfield Museum & History Center;
Fairfield Theatre Company; Ferguson Library; Franklin Street Gallery Inc; Greater Bridgeport Symphony Society;
Greenwich Arts Council; Greenwich Choral Society; Greenwich Historical Society ; Greenwich Symphony Orchestra;
Housatonic Community College Foundation; Housatonic Museum Of Art; Intake Organization; Kennedy Center;
KEYS (Kids Empowered by Your Support); Klein Memorial Auditorium Foundation; Levitt Pavilion for the Performing
Arts; Lockwood Mathews Mansion Museum; Loft Artists Association; Maritime Aquarium at Norwalk; Mendelssohn
Choir of Connecticut; Music on the Hill; Music Theatre of Connecticut; NICE Festival; Norwalk 2.0; Norwalk
Symphony Society; Pequot Library Association; Quick Center for the Arts; Regional Center for the Arts; Ridgefield
Chorale; Ridgefield Symphony Orchestra; Rowayton Arts Center; Shakespeare on the Sound; Silvermine Arts
Center; Stamford Museum & Nature Center; Stamford Palace Theatre; Stamford Symphony Orchestra Inc; Stanley
L Richter Association For The Arts Inc; Stratford Academy PTA; Stratford Sister Cities Chorus; Westport Arts Center;
Westport Cinema Initiative; Westport Country Playhouse; Westport Library; and Westport School of Music.
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THE ECONOMIC IMPACT OF NONPROFIT ARTS & CULTURAL ORGANIZATIONS & THEIR AUDIENCES

CREATING JOBS. GENERATING COMMERCE. DRIVING TOURISM.

Fairfield County
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