UNDERSTANDING
GOOGLE ANALYTICS

PART 1: INTRODUCTION TO GOOGLE
ANALYTICS FOR NONPROFITS
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AGENDA

* Purpose of Google
* Google Analytics 4
* Reports & Metrics
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SEO BY THE NUMBERS

* 68% of online experiences begin with a search engine

* 53% of all website traffic comes from organic search

* 75% of people never scroll past the first page of search engines

* 86% of people ignore paid banner ads, choosing to only click on organic search results
* 61% of desktop searches and 34% of mobile searches result in no-clicks

* 69% of search queries contain four words or more

* 8% of search queries are phrased as questions

* 92% of global traffic comes from Google search, Google Images, and Google Maps (Google My Business Listings appear here)
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IMPORTANCE OF
GOOGLE ANALYTICS

All accounts » EdgeSpace Marketing . g5y

. * -- L}
Al Analytics Al Web Site Data - Q  Try searching “Top chann... A0 Y
#A Home
Google Analytics Home 85 INSIGHTS

a7 Customization

Users Sessions Bounce Rate Session Duration
REPORTS
o e 149 177 69.49%  1Tm05s

ealtime T27.4% 127.3% 17.3% 135.7%

2 Audience
>+ Acquisition
B3 Behavior
=

Conversions

‘2, Attribution SET EZI; 09 16
Q Discover
Q Adrmin Last 30 days « AUDIENCE OVERVIEW >
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Free tool from Google that
helps you track and analyze
website traffic

Understanding how visitors
interact with your website to
improve performance and
engagement

Measure success of
marketing campaigns, track
conversion rates, and identify
areas for improvement



GOOGLE ANALYTICS 4

al Aralvics Hgetoacatmaneing -GAs | & T 3 @ ¢ )
Universal Analytics sunsetting July 2023 ()
Home s
] m
A more comprehensive and modern approach
@ Users New users Event count Average engagement time @
to analytics 183 180 856 Om 23s
@ 152% 16.5% t8.9% t42.6%

Compliance with data protection regulations

New Features

* Enhanced machine learning and Al- o 5 i 23
Apr
= | ast 28 days = = Preceding period

powered insights

Last 28 days + View reports snapshot =

* More flexible event tracking
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UNIVERSAL ANALYTICS METRICS

e Sessions: Number of overall visits to your website

* Bounce Rate: Percentage of users who leave without

interacting with any other pages or elements
* Session Duration: Length of time on site
* Conversion Rate: Clicks or purchases
 Traffic Sources: Where users come from
* Top Pages: Popular pages

* Pageviews: Number of page visits during a session

Google Analytics Home

" — - 11— 1 - 1 I.
s‘ n
How do you acquire users? I
12 _
What pages do your users visit?
Page Pageviews Page Value
! 32 50.00
Jecontact-us/ 7 50.00
/digital-marketing-services/ 3 $0.00
/ /portfolio/ 3 $0.00
Jabout/ 2 $0.00
/web-build-cost-estimator/ 2 $0.00
Jaffiliate-disclosure/ 1 50.00
/blog/ 1 50.00
Las
- Jevents/ 1 $0.00
T—
/favorite-products/ 1 $0.00
=
Last 7 days « PAGES REFORT »
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GOOGLE ANALYTICS 4 METRICS ¢

Event Count: User interaction with your site

* Scroll, button clicks, video views, forms

Suggested for you

* Average Engagement: Time users spent interacting

with your site beyond a simple pageview
e User Acquisition: Where users come from

* Engagement Rate: Percentage of engaged sessions

Last 7 days =

* Conversion Rate: Purchases or Forms b

* User Behavior: Page interactions such clicks, pages | = covcom

visits and how long they are spending

session_start

Users

183

1+5.2%

Suggested for you

5 first_visit
< user_engagement
&) . .
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4 58%
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4+ 26.0%

View events >

New users

180

16.5%

COUNTRY ID

United States
China
Philippines
India
Pakistan

Canada

Serbia

View countries

Event count

856

T8.9%

@ ~

USERS

27 4 25.0%

1 4 750%

3 t200.0%

2 t100.0%

2 t100.0%

2

1 oc

Sessions ¥ by
Session defaultc... =

SESSION DEFAULT ..

Direct
Organic Search
Referral

Organic Social

Unassigned

Last 7 days =

View traffic acqu.. =

New users by First user default channel group = @ -
N
Organic Search __
Referral I.
Organic Social =

0 10 20 30

@ Last 7 days @ Preceding period

Last 7 days =

View user acquisition =

Average engageme

T42.6%
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@ - Views by
Page title and scree...
SESSIONS PAGE TITLE AND S...
4 139% EdgeSpace M...on Profits
7% Contact Us... Marketing
t 200.0% About | Ed...amford, CT

4

1
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0.0 Services | ... Eventbrite
Portfolio ... Marketing

Web Build ... Marketing

Blog | Edg...Marketing

Last 7 days =

User activity over time
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® 30 DAY

194

® 7 DAYS

42

® 1 DAY
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~ Insights Q, Try searching “Explor... s O &;j‘\
Al POWERED INSIGHTS S— x
Select a question below or type .t
the search bar. =
Ask Analytics Intelligence
¢ Machine learning algorithms et e e
[cO Basic Performance @
* Analyze your data
= [cO Basic Performance ~
* Identify patterns and trends © Demographics
. . . . 10 How many users did | have last
* Pre-built reports and dashboards highlight important week?
R . o U A . _mgw
trends and changes in user behavior = serAcauisiion \ ’ What are my op pages and
0 screens by views?
* Increases or decreases in traffic, engagement, or
A2 Traffic Analysis On what days | get the most
conversion rates users?
hot =
. . . e H thi ?
« Automated alerts notify you when it detects significant [ Technology S many e eers AR e
Changes in your data What are my top events by user?
E Ecommerce ) ~ EI

@ Demographics v
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THANK YOU

info@edgespacemktg.com
(203) 548-0459

www.edgespacemktg.com
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